
Nothing better illustrates 
the breadth and reach 
of the issues Reconnect-
ing America is involved in 
than the topics discussed 
in this issue of 
our newslet-
ter. And as I 
look forward to 
our continuing 
work, I welcome 
Chris Yake, 
Reconnecting America’s 
new project director. Chris’ 
background in transit-ori-
ented development will be 
of great benefit to our team 
as we continue to fulfill our 
mission of transforming 
promising ideas into thriv-
ing communities.

Yake, who comes to us 
from Portland Metro’s 
TOD program, has worked 
across the country on TOD 
at all scales, from long-
range regional visioning to 
station area planning and 
down to on-the-ground 
transit and development 
projects.
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Through collaboration with the 
Center for Cities & Schools1 
(CC&S), CTOD will soon publish 
an educational and action-ori-
ented guidebook for integrating 
families and schools into plan-
ning for transit-oriented devel-
opment.

The report, TOD 205: Families 
and Transit-Oriented Devel-
opment, is the seventh in the 
series of FTA-sponsored reports 
explaining the best practices of 
transit-oriented development. 

Successful, equitable TOD dis-
tricts should include not only 
households with a diversity of 
incomes but also a diversity of 
types. 

Families with children represent 
one important type of house-
hold that can accrue many 
benefits from living near transit. 
However, recent TOD projects 
have often catered to young 
professionals, empty nesters or 
other households without chil-
dren. These have been seen as 

the strongest market segments 
for transit-oriented housing. 

This trend is changing as com-
munities around the country 
recognize the need to accom-
modate a wider variety of 
households near transit.

Families with children are an 
especially important market 
segment to attract to transit-
oriented neighborhoods. Not 
only can they receive many 
benefits from living near transit, 
but the amenities that can at-
tract families to transit-oriented 
neighborhoods can make these 
places more attractive for all 
people and help make our re-
gions more competitive. 

These family-friendly elements 
are captured by the definition 
of a “complete community”: a 
place with high quality educa-
tional options, access to qual-
ity housing and jobs, parks and 
recreation, retail and grocery 
stores, health care, and trans-
portation options. 

TOD Series Adds 
Families Into The Mix 
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